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Brand Expression
From the Magnificent Mile to Route 66, Illinois offers a wide variety of travel experiences.
The unifying force behind these experiences is our Illinois brand. And the face of that brand is our Illinois logo.
By following the logo guidelines set forth in this guide, we will maintain the integrity of our Illinois brand
and benefit from its full impact when used across all marketing channels.

Illinois Office of Tourism Mission Statement:
Manage industry efforts that result in sustainable and significant economic a
 nd
quality-of-life benefits for Illinois residents.

Local Tourism & Convention Bureau Program
Contacts
Domestic

Greg.Mihalich@illinois.gov
Domestic Marketing & Advertising
Lisa.Link@illinois.gov

International Grant Program
Contacts
International

Michelle.Stanton@illinois.gov
International Marketing & Advertising
Elisa.Marcus@illinois.gov
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The Mark & Logotype
The Illinois logo is made up of the Mark and the Logotype.

The “Mark”
The “Mark”

The Mark’s design is a c ombination of the state
shape and a handmade script that loops a
 nd
wanders throughout Illinois.
By not spelling out Illinois, we let r eaders
complete the word on their own, giving the logo
more staying power.
The script of the logo should always be
transparent to reveal the background beneath the

The “Logotype”

logo.

The “Logotype”
The words “ILLINOIS. ARE YOU UP FOR AMAZING?”
Note:

Existing ads featuring the former logo design
(the Mark with the word Illinois) may continue

form the Logotype. The Logotype was created
from the font Veneer.

to be used. All new ads created should adhere

“ILLINOIS. ARE YOU UP FOR AMAZING?” is an

to the current guidelines.

invitation for all those who would rather explore

Always use official supplied artwork to
reproduce the logo.

than hit snooze. Our copy and tone is a call to
action for the doers, the makers, and hints at what
travelers expect when exploring Illinois.
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Minimum Size & Clear Space
To ensure the logo stands out beautifully, please review the guidelines below
on minimum size and clear space.

Clear Space
Clear space is based on
the height of “Illinois” and
Minimum Size for Logo
0.45” or 55px in height.

0.45”
or 55px

is measured from the top,
left, and bottom edges of
the border surrounding the
Logotype, and the right
edge of the mark.
No text, image, or other
graphic element should
encroach on this space.

3

Color Palette
Illinois Blue is the primary color for our logo. The logo is also available in two single-color options, black
and white. When selecting a color, be sure the color contrasts with the background. You are also welcome
to use any color that best compliments your advertising materials.

Primary Color

Illinois Blue

White/Reversed

Pantone 3135

C0 M0 Y0 K0

C70 M0 Y23 K0

R255 G255 B255

R28 G190 B202

#FFFFFF

#1CBECA

This version should be used
against blue background
colors or images.

Black
Secondary Color

Pantone Black
C0 M0 Y0 K100
R0 G0 B0
#000000

White/Reversed
C0 M0 Y0 K0
R255 G255 B255
#FFFFFF
This version should be used
against dark background
colors or images.
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Best Practices
Consistent use of the Illinois logo is paramount in gaining instant recognition across all
media channels. By following the “dos” and avoiding the “do nots,” the Illinois logo will
remain clear, legible and instantly recognizable.

DO

DO

Provide enough

Use the logo at

clear space.

the minimum

DO
0.45”
or 45px

Create a
custom color

size or larger.

for the logo.

DO NOT

DO NOT

DO NOT

Distort the

Rotate the logo.

Change the size

logo vertically

relationship of

or horizontally.

the Mark and
the Logotype.

DO NOT

DO NOT

DO NOT

Use multiple

Fill the logo

Fill the script

colors for

with a pattern

with a color.

the logo.

or a gradient.

DO NOT

DO NOT

DO NOT

Place the logo

Use the Logotype

Use the Mark

on a hard-to-read

without the Mark.

without the

background.

Logotype.
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Typography
The use of the correct fonts ensures a consistent and identifiable brand
identity. Veneer is the primary font used in all applications, with Interstate
used as a secondary font for body copy and the URL.

Primary Typeface

ABC

ABCdefghijklmnopqrstuvwxyz
0123456789

ABC

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789

ABC

ABCDEFGHIJKLMNOPQRSTUVWXYZ
0123456789

Veneer
Type the font in
lowercase characters.

Interstate Regular
Interstate Regular is
used for body copy.
Secondary Typeface

Interstate Bold Condensed
Interstate Bold Condensed
is used for the URL.
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Illinois Bicentennial Logo
CVBs are required to use both the Illinois logo and the Illinois Bicentennial logo on their websites and on all print materials that
will be in-market anytime during the bicentennial year, January through December 2018. (When placing advertising, only the
Illinois logo is required.) The Illinois Bicentennial logo should always appear in tandem with the Illinois logo, and should have
the same size, clear space and prominence. The Illinois Bicentennial logo should be used by CVB partners only, and only exists as
a four-color logo. If the creative is black & white, only then can the black or white version be used. The Illinois Bicentennial logo
should link to www.illinois200.com from partner websites.

Primary Color

ENJOYILLINOIS.COM

Black & White
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Additional Partnership Guidelines
When working with the Illinois Office of Tourism as a partner, there are a few additional
rules that apply, depending on the advertising medium.
Digital

TV

Use the logo at the minimum size or larger.

The logo must always be placed in the 4
 x3 title

All display banners must link to a page w
 here
the Illinois logo hyperlinks to enjoyillinois.com
All websites must include the Illinois logo and

safe area and must be at least t he minimum size.
The logo is required to appear on-screen for at
least three consecutive seconds.

link to enjoyillinois.com for the first year from
the beginning of funding.

Social & Mobile Ads

Radio

If you encounter space constraints w
 hen

When the Illinois brand identity is used b
 ya

working with mobile and social m
 edia

grantee in radio, it should be placed at the

communications, then the b
 rand does

beginning or end of the advertisement and

not have to be represented in the initial

include words to the effect of:

communication.
Our logo, however, must appear o
 n the ad’s
click-through page a
 nd link to enjoyillinois.com.

“brought to you by [sponsor] ... and the Illinois
Office of Tourism.”
The announcer may be male or female.
Delivery should always be in a confident and
proud tone of voice.

Print

Travel Guides and Magazines

Use the logo at the minimum size or larger.

Logo must appear on either the front

Logo must be placed in the lower right-hand

or back cover.

corner of the layout unless there is a more
prominent placement that is complementary
to the ad available.
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